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   IS COMING

In the end we only regret the 
chances we never took.

Extra Hour in Bed

Welcome to our new newsletter SFB News. This has been a busy month for 
the business and we are looking forward the new and exciting challenges. I 
remember see a quote the other day on twiiter.

The GDPR will apply in the UK from 25 
May 2018.

The government has confirmed that 
the UK’s decision to leave the EU will 
not affect the commencement of the 
GDPR. The ICO is committed to assisting 
businesses and public bodies to prepare 
to meet the requirements of the GDPR 

Dont forget on the 29th October the 
clocks go back an 1 hour at 2am

With so many businesses and services 
operating across borders, international 
consistency around data protection laws 
and rights is crucial both to businesses 
and organisations, and to individuals. 
Having clear laws with safeguards in 
place is more important than ever given 
the growing digital economy. 

Who does the GDPR apply to?

The GDPR applies to ‘controllers’ and 
‘processors’. The definitions are broadly 
the same as under the DPA (Data 
Protection Act) – ie the controller says 
how and why personal data is processed 
and the processor acts on the controller’s 
behalf. If you are currently subject to 
the DPA, it is likely that you will also be 
subject to the GDPR.

If you are a processor (ie the business 
owner), the GDPR places specific legal 
obligations on you; for example, you are 
required to maintain records of personal 
data and processing activities. You will 
have significantly more legal liability if 
you are responsible for a breach. These 
obligations for processors are a new 
requirement under the GDPR.

However, if you are a controller, you are 
not relieved of your obligations where a 
processor is involved – the GDPR places 
further obligations on you to ensure your 
contracts with processors comply with the 
GDPR.

Consent

Consent under the GDPR must be a freely 
given, specific, informed and unambiguous 
indication of the individual’s wishes. There 
must be some form of clear affirmative 
action – or in other words, a positive 
opt-in – consent cannot be inferred from 
silence, pre-ticked boxes or inactivity. 
Consent must also be separate from 
other terms and conditions, and you will 
need to provide simple ways for people 
to withdraw consent. Public authorities 
and employers will need to take particular 
care to ensure that consent is freely 

October we celebrated 10 years in 
business and we brought in the talented 
Shaun Moat as our marketing manager 
who our MD Marie worked very closely 
with to implement a new logo. They both 
agree the new look is amazing and we 
hope you agree too. 

The haulage industry is a very 
competitive market and if you are 
already in the business, you will expect 
more competition as we see increases 
in new starts and franchises in the 
industry.  To thrive and survive in this 
business, you must always stay ahead 
of the competitors. You must position 
your business in such a way that even 
if there are 1,000 others in the industry, 
your business would still be a top 
choice for new clients.
You don’t have to be the largest 
haulage company in the country to be 
able to beat competitors; even small 

given. Consent has to be verifiable, and 
individuals generally have more rights 
where you rely on consent to process 
their data.

You are not required to automatically 
‘repaper’ or refresh all existing DPA 
consents in preparation for the GDPR. 
But if you rely on individuals’ consent 
to process their data, make sure it 
will meet the GDPR standard on being 
specific, granular, clear, prominent, 
opt-in, properly documented and 
easily withdrawn. If not, alter your 
consent mechanisms and seek fresh 
GDPR-compliant consent, or find an 
alternative to consent.

So how does this affect you?

It may affect you significantly, whether 
your business is large or small you 
have to comply with new regulations 
regarding the secure collection, storage 
and usage of personal information.

But the good news is that the GDPR 
recognises that smaller businesses 
require different treatment to large 
or public enterprises. In fact, Article 
30 of the regulation declares that 
organisations with fewer than 250 
employees will not be bound by GDPR – 
although there are several stipulations 
below that mean they probably still 
should.

 

The key stipulations of GDPR are:

Firms of over 250 employees must 
employ a Data Protection Officer 
(DPO). This person is responsible for 
ensuring that a business collects and 
secures personal data responsibly.

GDPR will also apply to small 
businesses under 250 employees 
if the processing carried out is 
likely to result in a risk to the 
rights and freedoms of data 
subjects, the processing is not 
occasional, or the processing 
includes special categories of 
data as defined in GDPR Article 9

Individuals have more rights dictating 
how businesses use their personal 
data. In particular, they have the ‘right 
to be forgotten’ if they either withdraw 
their consent to the use of their 
personal data or if keeping that data 
is no longer required.

Failure to comply with the GDPR will 
lead to heavier punishments than 
ever before. Under current rules, the 
UK’s Information Commissioner’s 
Office (ICO) can fine up to £500,000 
for malpractice but the GDPR will be 
able to fine up to €20 million or 4 per 
cent of annual turnover (whichever is 
higher).

10 YEARS AND 
A REBRAND

haulage business can be exceptional. 
The mistake a lot of haulage business 
owners make is that they see haulage 
as a very casual business with no 
need for branding. That is a very 
wrong mentality to have in this 
century because every business is 
important; even your home-based 
business can benefit from proper 
branding. 

I guess right now you are wondering 
“How can I brand my haulage 
business?” Well, it’s quite simple. We 
have outlined different ways which 
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you can brand your haulage business 
and stand out from the crowd. Click 
here to read more

BRANDING YOUR HAULAGE BUSINESS

I believe in business its okay to do something wrong as long as you dont do it 
again but if you never take the chances given to you, you will always regret it 
later down the line

      Marie Johnstone - Managing 
Director

TO GET IN TOUCH:         0800 699 0533         LETSTALK@SFBCONSULTING.CO.UK

Along with logo the website was 
updated to a more current fresh looking 
theme and has a wealth on information.
We love to hear what you think drop us 
an email at letstalk@sfbconsulting.co.uk

Click here to view our website

Along with the website you can follow 
us on Facebook, Twiter, Linkedin and 
Instagram. Why not give us a like and 
say hello
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