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GDPR WITHIN HOTEL SECTOR

Whats Happening 
in 2018........

Welcome to our Christmas Edition of SFB News. December has been a crazy 
month for us. Not only have we secured our new offices in Calendonian House 
Business Centre but we have also welcomed our first new client in the financial 
services sector in London.

From the team and I we wish you all a Merry Christmas and a Happy New Year. 
Have a lovely time with family and friends and look forward to catching up with 
everyone in the New Year. 

May 2018 is coming and we have 
until May 2018 to comply with the EU 
General Data Protection Regulation 
(GDPR). Failure to comply will see 
hotels having fines up to 4% of annual 
turnover or €20 million (Whichever is 
the greater).
Recently a number of large hotels such 
as Hilton, Hyatt and IHG Hotels have 
seen data breaches and the loss of 
thousands of customers details. This 
can happen to any sized hotel unless 
you take steps to protect. Hotels are 
prime targets for information hackers 
due to the amount of information held 
in databases. A typically database 
contains names, addresses, dates of 
birth and credit card details. All of this 
information can be used to carry out 
identity or credit card fraud. 
The introduction of GDPR is there to 
help hotels and their owners reduce the 
risks 
Its vital that owners are looking at what 
data they have, how long the have had it 
and what consent they have to use it. 
Failure may result in fines being 
imposed. GDPR is widely dubbed as the 
“biggest shake up of data protection 
laws for 20 years” The key thing 
that all organisations must take into 
consideration is that despite this being 
an EU regulation, it will apply to everyone 
if your hotel is holding or processing any 
EU personal data regardless of where 
your hotel is located around the globe.
From a UK perspective, Government 
recently announced that despite the 
uncertainty surrounding Brexit, that 

Your a small business and you think branding is not for you, 
only the big names such as  Coke-Cola, Marks and Spencer, 
Audi spend money on branding, small business owners just 
get on with running their business. This is a common thought 
of many small business but this perception is wrong.
Even if you do believe in branding, it may come low on your to-
do list after vital day-to-day tasks that keep your customers 
happy and keep revenue coming in. 
Whether you are a window cleaner, a solicitor or you run a 
restaurant EVERY business requires branding. If you were to 
replace the word “branding” with “reputation” this might put 
this to the top of your to do list. Every business owner cares 
about their reputation. Branding is about the impression you 
make to new and existing customers. If you want to succeed 
your branding should tell people what’s special about you and 
show your business in a positive light.

Many small businesses make a good impression most of the 
time without ever giving a thought to their brand. But think 

all UK organisations will need to 
comply with the GDPR regulations 
regardless of us leaving the EU.
The key principle behind GDPR is 
it has been designed to provide 
your customers with more power 
on what information you hold on 
them and what it is being used 
for. Under GDPR, all consent must 
now be easy to understand, and be 
written in plain English. Consent 
must be just as easy to withdraw. 
If you were also unfortunate to 
experience a data breach, then 
under GDPR you would need to 
ensure that this breach is reported 
to all stakeholders and regulatory 
authorities within 72 hours of the 
breach being discovered.

It is vital that you do not ignore 
GDPR. The implications of doing 
nothing will result in your hotel 
hit with major fines, loss of 
reputation or even a ban from 
trading in certain jurisdictions 
around the globe. You and your 
managers need to understand the 
implications of GDPR and how this 
will affect your hotel and what is 
needed to ensure compliance by 
the enforcement date in May 2018. 
At SFB Consulting Group our team 
along with our specialists GDPR 
Solicitors will work with you to 
understand your operations and 
work to ensure you become GDPR 
compliant before 28th May 2018

how much more successful you would be if you gave 
a good impression all of the time.
So think about your impression, your brand and how 
to actively work on them.  So what’s your USP, who 
you are aiming at and how you want to position 
yourself. When you know this you need to make sure 
that all aspects of your business are in line with this. 
It’s about applying your values to everything you 
do, clearly and consistently. When adopting these 
practices many business’s have seen the real 
financial benefits

YOU HAVE A BRAND WHETHER YOU LIKE IT OR 
NOT. IT’S BEST TO EMBRACE THAT AND FIND THE 
BEST WAY TO CONNECT YOUR BRAND WITH YOUR 
TARGET AUDIENCE.

If you’ve got a business, then you’ve got a brand. 
What you do with it is up to you.
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It’s a classic piece of branding that 
Santa Claus’s outfit is Coca Cola red. 

Santa was a bit more freewheeling 
with his colors before the 1930’s. He 
visited little boys and girls around the 
world in blue, white, and green. 

But in the thirties Coca Cola began 
portraying Santa in their ads in a red 
and white outfit — which just 
happened to be their brand colors.

CHRISTMAS Fun Fact

Royal Bank of Scotland Events
We have teamed up with the RBS to 
put on two events at the start of 2018. 
Our MD will talk about how sales and 
marketing equals revenue for business. 
The events with both be held in branch

Inverness (Harbour Rd)
Wed 17th Jan 8am-10am

Elgin (High Street)
Tue 13th Feb 1pm-3pm

Book free at www.eventbrite.com
Watch this space as we arrange 
courses UK wide

WHEN SHOULD I POST ON 
SOCIAL MEDIA?
Running your own business’s social 
media counts isn’t as easy as bang 
there’s a post.  

Click here for a great summary to 
help understand when you should 
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